DIGNITY

Digital fransport in and for society

D5.2 - DIGNITY

Communications materials

Date: 21 July 2020 Version: Final

Authors: Margaret Pesuit, Federico Giorgilli, ISINNOVA
Quality review: Silvia Gaggi, ISINNOVA

Project: DIGNITY | www.dignity-project.eu

Project duration: 01.01.2020 — 31.12.2022
Grant Agreement N°: 875542

Coordinator: Silvia Gaggi
Email: sgaggi@isinnova.org



DIGNITY

Executive summary
This deliverable provides an overview of the DIGNITY communications materials. It

includes detailed descriptions as well as images of the leaflet, roll-up and project
presentation.

Document history

Date |Person Action

Status

Status: Draft, Final, Approved, and Submitted (to European Commission).

DIGNITY Communication
MOTGI’]O'S _ D5 2 This project has received funding from the

European Union’s Horizon 2020 research and

innovation programme under grant agreement
Page 2 of 6 N°875542.




DIGNITY

Contents

EXECUTIVE SUMMIGIIY . et e ettt e e ettt e e e et e e e e e eatae e e e eaaaaeeeeaseeeeeessaeeeeessaeeeeennreeas 2
DOCUMENT NISTOIY 1.ttt e et e e e ettt e e e e et e e e e eeata e e e eeataaeeeetseeeeeessaeeeeessaeeeeenreens 2
| B [ N I A 1= Yo {1 USSR 4
2. DIGNITY TOI-UD cettteeeiiieeeeeitte ettt e ettt e e ettt e e e st e e e eataeeeeessreeeesssseeaeassssaeeansseaeaanssneesenssseeesnnssneesennnes 5
3.  DIGNITY Project PreSenTOON ..o ettt ettt e e e s te e e sateessaeeessseesssseeensaeeenns 6

DIGNITY Communication

This project has received funding from the

MOTG”O'S - D52 European Union’s Horizon 2020 research and

innovation programme under grant agreement
Page 3 of 6 N°875542.




DIGNITY

1. DIGNITY ledflet

DICIITY

information, and check out

DIGital traNsport S ety chobon Ak ety o ot 5 ighamaton fom to
In and for socieTY

The DIGNITY approach

« Framing the digital gap: an analyss & done of how many pecple are of rsk
of being excluded in the digifal mobility sector and why.

« Brdging the digital gap: Combridge University's inclusive Design Whee! ks
appied 1o see how inclusive cument products and services are. while
foresight is used fo exomine policies. envision future scenorios. ond propose
sirategies fo reduce ihe digital gap.

« Testing the solutions: local stakehoider are engoged 1o improve selected
digital mobiity services ond co-create strategies fo foster inclusion in four
oreas across Europe: Barcelona. Spain: Tiburg. Netheriands: Ancona. ol
and Fionders. Seigium . 20

« Vaidatng the approach the cutcomes are evaluated 10 tee ¢ the aigita J f.‘ ™~
90p has been reduced and to gather best practices for wider GppICaton F ¢ s B

e R
Who benefits from DIGNITY?
Policy makers
. « Public and private transport operators
« Digital mobility product and service provider:
Expected results of DIGNITY %
: " The DIGNITY approach will result in an innovative decision support tool to - Ci
% heip public ond private mobiity providers design mainstream digital A
- ’ products and services that are occessible to as many peopie os possbie. > These famgei groups will be connected on
4 é regardiess of income, social situation or age. It will oso help polcy makers oy DIGNITY's Leaming Community Platform, where
formulate long-term policies that promote innovation and inclusiveness in they can network. co-create knowledge. and
fransport while responding o giobal sociol. demographic and economic offer vaoluoble feedbock on the project’s
changes. By focusing on and involving end-users froughout the process of outputs. such gs the inclusive design guideiines.

nnnnn

designing policies. products. or services. it aims fo reduce social exclusion policy recommendations. educational fooks

whie boosfing new business models and social innovation design insights and pubicofions.

The DIGNITY leaflet will be one of the main ways that partners spread the word about the
project at events and workshops. It offers an overview of the project, its expected results
and its approach, as well as the benefits for the target groups and information about the
consortium. The back cover features the DIGNITY logo, contact information, social media
information, and the EU funding acknowledgement. The colours, design, and fonts all
reflect the project’s visual identity, as do several capftivating photos that express the
philosophy of the project. The leaflet is folded in three, has a square format and is 21x21
cm closed and 21x63 cm open.

A print version of the leaflet has been made available on the Google Drive so that
partners can locally print the exact number that they need, when they need it. This was
done to minimize the leaflet’'s economic and environmental costs.
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The leaflets will be translated into Dutch, German, Italian, Spanish and Catalan. Once the
translations are available, print versions of these will be uploaded to the Google Drive.

In addition, digital versions in all languages (English, Dutch, German, Italian, Spanish and
Catalan) will be made available on the DIGNITY website.

DIGNITY

Digitd transport in ond for soc

If we want to build

a sustainable, integrated and
user-fiendly digital fravel sysiem that is
accessible to all

We need an approach
centred arcund the needs of the end
users, particulorly the most vuinerable = beCOUse G"
people deserve
to travel with

DIGNITY

To achieve this

DIGNITY will provide toclkits, insights
ond recommendations for policy
makers, product and service providers
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2. DIGNITY roll-up

The DIGNITY roll-up measures 200x85 cm and is
designed to be exhibited at project-related events to
raise awareness about the project. The main photo
shows a multiracial group of people looking at their
phones and waiting for the subway. At the top of the
roll-up is the project’s logo and at the boftom is a
section with contact and social media information,
along with the EU funding acknowledgement. In the
middle is the project’s main message and information
about the consortium. The main message briefly
describes the project and is meant to appeal to a wide
range of audiences. Below the main message, the
consortium section features a map showing the
countries involved and the partner logos. The colours,
design, and fonts used reflect the project’s visual
identity and match the leaflet and the website.

A print version of the roll-up has been made available
on the Google Drive so that partners can print it locally,
reducing economic and environmental costs.

This project has received funding from the
European Union’s Horizon 2020 research and
innovation programme under grant agreement
N°875542.
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3. DIGNITY project presentation

Henry  Table of contents
* Fact sheet

* The context

» Objectives

- Strateay

* The consortium

+ Target groups

* The approach

+ The learning community
+ The pilots

» Expected results

The DIGNITY project presentation s
designed to support the consortium
partners when they present the project
at external events. It begins with basic
information about the project, such as
the project’s duration, budget, and links
to the website and learning community
platform, which is followed by ifs
objectives and strategy, and information
regarding the consortium partners.

It also gives some background on the

need for the project and what inspired it, as well as the objectives and how the project
willreach them. It then provides further detail on the DIGNITY approach, the pilots, the
project’s target groups, the learning community and the expected results. The EU
funding acknowledgement is featured on each page, and an email address for

further information is provided at the
end.

The presentation has been uploaded
in PowerPoint on the Google Drive, so
that partners can edit the information
for brevity or add more information as
they see fit.

TS RAS
DICNITY
+ Target groups will be connected on the
+ The platform will be a place for

« Here they can discuss their experiences
* Working together, they will create

+ The community will provide feedback

The learning community

learning community platform
networking and co-creating knowledge

with digital mobility and analyse the _—
projecgs outputs -
strategies to improve current systems, \

products and services

for some outputs, such as the toolkit and
insights, enriching the knowledge
created

The sole responsibility for the content of this document lies with the authors. It does not necessarily reflect the
opinion of the European Union. The European Commission is not responsible for any use that may be made of the
information contained therein.
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